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Sources: Primary information provided by the CLAC team.

CLAC - Banana Network represents and articulates the

Fairtrade Small Producer Organizations (SPOs) on the

continent. This is one of the Latin American and Carib-

% , bean Network of Fair Trade Small Producers and 1 o7

- xb - Workers (CLAC) product networks.
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The results of the farms’ evaluation that are in the PIP (Soil Health Program) show the numbers displayed in the infographic.




