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BE PART OF THE FIRST
FAIRTRADE COFFEE FORUM

Our forum is a meeting point and a space
for dialogue for producers, retailers,
roasters, buyers, importers, exporters, non-
governmental organizations and experts

linked to the Fairtrade banana value chain.
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SPONSORSHIP
OPPORTUNITIES

Diamond Platinum Gold Silver

INVESTMENT $20 000 $10 000 $5 000 $1 500

Panel Opportunity

Logo on the event spaces (except main space)

Logo in main space

Logo in social media

Space in exhibition area

Logo on promotional kits

Tickets included

Discount on additional tickets

Logo on landing page
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Social media mentions

Logo in promotional video
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Interview of delegates

Logo on lunch tables/ Small presentation

Logo on badges
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Digital photo package
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ADDITIONAL

SPONSORSHIP
OPTIONS
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1
COFFEE BREAKS @

Finance the coffee breaks
of the event and get your
brand's visibility

LUNCH (1))

Customize the lunch to make it
a unigue experience that
participants associate directly
with your brand

COCKTAIL NIGHT ?

Sponsors the Golden Cup
Awards Cocktail Party
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(+503) 7748-6908

willy.p@clac-comerciojusto.org

amaya.g@clac-comerciojusto.org
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https://clac-comerciojusto.org/

CONTACT
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